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The development of Kinmen Daily News Advertisements can be a miniature 
reflection of the society changes , a microscopic representation of Kinmenese specific  
society. It's like the mirror of the society, and realistically reflects the decades of 
changing trail. 
Kinmen Daily News is the only two official newspaper that exist till now. Even 
during the war time ,Aug 23th Battle , in 1958, it still published the paper.   It  was 
awarded the Social Service and Leadership by  College of Journalism  ,University 
of Illinois. 
This is the second time to be  awarded by the international journalism 
scholarship between cross-straight. 
For a long time ,  the research which is relevant to Kinmenese advertisements 
has been few . According to the importance and uniqueness of Kinmen , being a 
Kinmenese ,working as an interview journalist for nearly 10 years , now as the chief 
editor in Kinmen Daily ,therefore I chose Kinmen Daily Advertising to be my 
investigation theme of my doctoral thesis. 
Kinmen Daily News is the only long term publishing newspaper in Kinmen 
district. It's the  object of my research . And I divided them into different phases 
according to several key points of Kinmenese political and economic development. 
They are wartime period （ 1949-1955）  , Battlefield Administration Affairs 
Committee period  （1956-1992） , lifting martial law period （1993-2000） ,and 
Mini-three-links period 2001- 2015). 
Wartime period （1949-1955） : lacking of commercial advertisements, thus ,the 
paper's advertisements mainly provided social services.  It could be seen from the  
advertisements that the paper gave the  portrait of  the cultural appearance : people 
looking for their relatives, the family tree of the society. 
Battlefield Administration Affairs Committee period （1956-1992）  : the 
economical development had been gradually established. Hence the quantity of the 















features in the content of commercial advertisements during this period :local feature 
industry (soda pop,monosodium glutamate), the seeking for good living , the most 
popular. entertainment . 
Lifting martial law period （1993-2000)，Kinmenese society altered vastly. The 
content of this period presented several cultural dimensions:the advertisements 
production were more abundant, the presentation of the modern life, the 
advertisements of housing and sightseeing greatly appeared, and the form of 
entertainment diversified. Besides ,political advertisements appeared, mostly they 
were election advertisements. 
Mini three-links（2001-2015），the policy of cross strait gradually opened up, the 
exchange between Kinmen and Xiamen were more frequent .  The role of Kinmen 
turned front line battlefield into an intermediate bridge . The advertising content of 
this period , had the following characteristics ; the trades related to the exchange of 
cross strait  grew  more, the needs for foreign carers soared, the agency of 
construction and land became active, individual cared about health maintenance, and 
the advertisements of election campaign fought with one another. 
As for the presentation of the advertisements,  the appeals, literal  expression, 
images and pictures as well , there were some impressive transformation. 
Concerning the appeal of the advertisements, in the early times , mainly focused 
on rationality,  but after the elevation of life standards, more and more 
advertisements turned into perpetual advertising expression, hoping to  induce 
consumption by the way the spiritual side , social representation and ideal vision. 
The part of the literal performance, in the early phase, there were idioms  
consisted of four to six words  precisely and concisely . Next,the writing of the 
advertisements were full of the atmosphere of the battlefield.  As the time went by , 
except the standardized rational analysis ,to touched people's hearts deeply and to 
attract the consumption of readers,the advertisement writing commenced free 
perpetual words. 
As for the images and pictures of the advertisements were changed  differently.  
First, just language, then  simple diagrams, after that  free hand drawings, following 
the popularity of cameras, photograph pictures in advertisements were common. Next, 















advertisements , symbolized not only the development of commercial competition but 
the concepts and skills of advertisements. 
However after Mini three-links , the formation of advertisements went back to its 
earliest phase, that is , mostly words , a few pictures.  Even having pictures,  they 
were CGI diagrams. Adopting rational notification .  The whole advertisements 
inclined to directly inform appeals.  As for the characters, choosing numbers of 
computer fonts which seems monotonous and direct, and less imagination. 
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